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[bookmark: _Toc2]Article summary:
1. TAM, SAM, and SOM are key variables used to calculate the potential of a project and assess the minimum investment capital needed.
2. TAM is the total possible market for a company's product or service, SAM is the sub-market formed from various geographical, regulatory, or pricing/quality market differences within a TAM, and SOM is the sub-sector of the market niche that can be realistically targeted given resources and competition.
3. There are two methods for calculating TAM, SAM, and SOM: top-down (using macro-economic trends) and bottom-up (using core business figures).
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Appears moderately imbalanced: The article provides some useful information, but is missing several important points or pieces of evidence that would be required to present the discussed topics in a balanced and reliable way. You are encouraged to seek a more balanced perspective on the presented issues by exploring the provided research topics and looking at different information sources.
[bookmark: _Toc4]Article analysis:
The article provides an overview of how to calculate TAM, SAM, and SOM in order to assess a venture’s potential upside. The article does provide some useful information on these concepts but it lacks detail in certain areas. For example, there is no discussion of how to interpret the results of these calculations or how they should be used in decision making. Additionally, there is no mention of any potential risks associated with using these calculations or any caveats that should be taken into consideration when interpreting them. Furthermore, while the article does provide examples of how to calculate TAM, SAM, and SOM using both top-down and bottom-up approaches it does not provide any evidence to support its claims about their accuracy or reliability. Finally, while the article does mention some sources for obtaining data for these calculations (e.g., industry analysts), it fails to discuss other potential sources such as customer surveys or interviews which could also be used in this process. In conclusion, while this article provides some useful information on TAM, SAM, and SOM it lacks detail in certain areas which could lead readers to draw inaccurate conclusions about their accuracy or reliability.
[bookmark: _Toc5]Topics for further research:
· Interpreting TAM, SAM, and SOM results
· Risk assessment for TAM, SAM, and SOM calculations
· Decision making using TAM, SAM, and SOM
· Accuracy and reliability of TAM, SAM, and SOM
· Sources of data for TAM, SAM, and SOM calculations
· Customer surveys and interviews for TAM, SAM, and SOM
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