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1. "The Frost" is a 12-minute movie in which every shot is generated by an image-making AI, making it one of the most impressive and bizarre examples of generative AI filmmaking.
2. Waymark, a Detroit-based video creation company, made "The Frost" to explore how generative AI could be built into its products, which include video creation tools for businesses looking for a fast and cheap way to make commercials.
3. While current generative video tools have a limited palette, they may be used more in music videos and commercials in the future. However, there are ongoing lawsuits around the use of copyrighted images in the data sets used to train these models, and many companies are wary of investing resources into projects due to the constantly changing technology.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article "Exclusive: Watch the world premiere of the AI-generated short film The Frost" by MIT Technology Review explores the emerging genre of generative AI filmmaking. The article provides an overview of recent developments in this field, including the release of several short films made using various generative AI tools. It also discusses how companies like Waymark are exploring how generative AI can be built into their products to create fast and cheap video ads for businesses.

The article presents a generally positive view of generative AI filmmaking, highlighting its potential to revolutionize the industry and create new aesthetics. However, it also acknowledges that current tools have limitations and that there are ongoing legal issues around the use of copyrighted images in training models.

One potential bias in the article is its focus on the advertising industry as a driving force behind generative AI filmmaking. While this is certainly an important application, it may not be representative of all uses of this technology. Additionally, the article does not explore potential ethical concerns around using AI to create content, such as issues around ownership and authorship.

Overall, while the article provides a useful introduction to generative AI filmmaking, it could benefit from more critical analysis and exploration of potential risks and drawbacks associated with this technology.
[bookmark: _Toc5]Topics for further research:
· Ethical concerns of AI-generated content ownership and authorship

· Limitations of current generative AI filmmaking tools

· Legal issues surrounding the use of copyrighted images in training AI models

· Potential risks and drawbacks of generative AI filmmaking

· Applications of generative AI filmmaking beyond advertising

· Impact of generative AI on the film industry and aesthetics
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