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1. This paper examines the last mile logistical challenges faced by e-grocers in developing countries, such as South Africa.
2. The paper considers four specific last mile logistical challenges: reliable order fulfilment, cold distribution chain requirements, forward logistical challenges and reverse logistics in online grocery retailing.
3. Data for this paper was collected through a qualitative descriptive research design, including an in-depth interview with one of the two e-grocers in South Africa and a website analysis.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article provides a comprehensive overview of the last mile logistical challenges faced by e-grocers in developing countries, such as South Africa. The data for this paper was collected through a qualitative descriptive research design, including an in-depth interview with one of the two e-grocers in South Africa and a website analysis. This is a reliable source of data collection as it allows for more detailed insights into the topic at hand.
The article does not present any potential biases or unsupported claims which could be seen as a limitation to its trustworthiness and reliability. However, there are some points that could have been explored further such as counterarguments or risks associated with online grocery retailing which were not discussed in detail. Additionally, there is no mention of promotional content or partiality which could be seen as another limitation to its trustworthiness and reliability.
In conclusion, the article provides an overall reliable source of information regarding the last mile logistical challenges faced by e-grocers in developing countries from both literature and empirical data perspectives. However, there are some points that could have been explored further to provide more comprehensive insights into the topic at hand.
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· Last mile logistics challenges in developing countries
· Online grocery retailing risks
· Promotional content in e-grocers
· Counterarguments to e-grocers
· Qualitative descriptive research design
· Partiality in e-grocers
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