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The Story Behind Tesla's Success (TSLA)https://www.investopedia.com/articles/personal-finance/061915/story-behind-teslas-success.asp
[bookmark: _Toc2]Article summary:
1. Tesla Motors was founded in 2003 by engineers Martin Eberhard and Marc Tarpenning with the goal of creating electric cars that were powerful, beautiful, and with zero emissions.
2. Elon Musk led the initial rounds of investing for Tesla before taking over as CEO in 2008. Under his leadership, Tesla released its flagship car, the Model S, which received high praise from trade press and became a hit with auto buyers.
3. Today, Tesla continues to focus on creating electric cars and making EV powertrain systems and components while expanding its geographic footprint with production facilities in China and the U.S., as well as stores and service centers in various countries. The company's long-term success is uncertain but it remains a pioneer in the electronic car market.
[bookmark: _Toc3]Article rating:
Appears moderately imbalanced: The article provides some useful information, but is missing several important points or pieces of evidence that would be required to present the discussed topics in a balanced and reliable way. You are encouraged to seek a more balanced perspective on the presented issues by exploring the provided research topics and looking at different information sources.
[bookmark: _Toc4]Article analysis:
The article provides a comprehensive overview of Tesla's history, growth, and success in the electric car market. However, it is important to note that the article may have a bias towards promoting Tesla as a successful company without exploring potential risks or challenges.

One-sided reporting can be seen in the article's focus on Tesla's successes and achievements, such as its high sales records and market capitalization. The article does not delve into any potential drawbacks or criticisms of Tesla's business model or products.

Additionally, some claims made in the article are unsupported by evidence or sources. For example, the statement that "Tesla aims to create more affordable electric car options to attract a broader customer base" is not backed up by any specific plans or actions taken by the company.

The article also lacks exploration of counterarguments or alternative perspectives on Tesla's success. For instance, while the article mentions that other luxury automakers are entering the electric car market, it does not discuss how this increased competition could potentially impact Tesla's future growth and success.

Furthermore, there is promotional content present in the article, such as describing Tesla's Model S as "the best car ever tested" without providing any context for how this claim was determined.

Overall, while the article provides valuable information about Tesla's history and growth in the electric car market, it is important to approach its claims with a critical eye and consider potential biases towards promoting Tesla as a successful company.
[bookmark: _Toc5]Topics for further research:
· Criticisms of Tesla's business model and products

· Potential risks and challenges facing Tesla

· Alternative perspectives on Tesla's success

· Impact of increased competition on Tesla's future growth

· Evidence supporting Tesla's plans to create more affordable electric car options

· Context for claims about Tesla's Model S being the best car ever tested
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