[bookmark: _Toc1]Article information:
Reading: The Role of Intermediaries – Introduction to Marketing – MKTG 3433https://uark.pressbooks.pub/intromarketinguark/chapter/reading-the-role-of-intermediaries/
[bookmark: _Toc2]Article summary:
1. Wholesalers act as intermediaries between producers and retailers, purchasing large quantities of goods directly from producers or other wholesalers to secure lower prices.
2. Wholesalers also fulfill functions such as warehousing, transportation, grading and packaging, risk bearing, and marketing.
3. While some retailers have taken over aspects of the wholesale function, most still rely on wholesalers for their expertise and efficiency in managing the distribution process at scale.
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Appears moderately imbalanced: The article provides some useful information, but is missing several important points or pieces of evidence that would be required to present the discussed topics in a balanced and reliable way. You are encouraged to seek a more balanced perspective on the presented issues by exploring the provided research topics and looking at different information sources.
[bookmark: _Toc4]Article analysis:
The article provides a comprehensive overview of the role of intermediaries, specifically wholesalers, in the distribution process. It highlights the various functions that wholesalers fulfill, including purchasing, warehousing and transportation, grading and packaging, risk-bearing, marketing, and distribution. The examples provided are useful in illustrating how large-scale wholesalers like McLane Company operate.

However, the article seems to have a promotional tone towards McLane Company. While it is understandable to use an example to illustrate a point, the repeated mention of McLane's operations and achievements may suggest bias towards the company. Additionally, there is no mention of any potential drawbacks or risks associated with relying on intermediaries like wholesalers.

Furthermore, the article does not explore counterarguments or alternative perspectives on the role of intermediaries. For instance, some argue that intermediaries can add unnecessary costs to the distribution process and reduce efficiency. This perspective is not addressed in the article.

Overall, while the article provides a useful introduction to the role of intermediaries in marketing, it could benefit from more balanced reporting and consideration of alternative viewpoints.
[bookmark: _Toc5]Topics for further research:
· Criticisms of intermediaries in distribution

· Disadvantages of relying on wholesalers

· Alternatives to using intermediaries in marketing

· Efficiency in distribution without intermediaries

· Risks of using intermediaries in supply chain management

· Intermediary-free distribution models
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