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[bookmark: _Toc2]Article summary:
1. This article examines the influencing factors of user live use behaviors in e-commerce live streaming, such as perceived ease of use, perceived usefulness, perceived fun, social presence, and "Immersive" experiences.
2. The results show that each variable has no direct influence on the intention of using live E-commerce; however, perceived usefulness, perceived fun, and "Immersive" experiences have an indirect effect on the use behaviors intention.
3. The study provides reference suggestions for e-commerce enterprises to divert, optimize experience, and generate income.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article is a well-researched empirical study on the influencing factors of e-commerce live streaming. It provides a comprehensive overview of the current state of research in this field and presents its findings in a clear and concise manner. The authors have used reliable sources to back up their claims and provide evidence for their conclusions. Furthermore, they have taken into account potential biases by providing counterarguments to their claims and exploring both sides equally. However, there are some areas where the article could be improved upon. For example, it does not discuss any possible risks associated with e-commerce live streaming or provide any recommendations for mitigating these risks. Additionally, while the authors have provided evidence for their claims from reliable sources, they do not explore any other potential sources or counterarguments that could challenge their conclusions. Finally, while the article does not contain any promotional content or partiality towards one side over another, it could benefit from further exploration into unexplored counterarguments or missing points of consideration that could help strengthen its overall argument.
[bookmark: _Toc5]Topics for further research:
· Risks associated with e-commerce live streaming
· Mitigating risks of e-commerce live streaming
· Counterarguments to e-commerce live streaming
· Unexplored sources for e-commerce live streaming
· Missing points of consideration for e-commerce live streaming
· Strengthening arguments for e-commerce live streaming
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