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[bookmark: _Toc2]Article summary:
1. This article reviews the factors that influence consumer acceptance of products made from recycled materials.
2. The review found that environmental benefits, perceived quality, safety, risk, emotion and individual differences all affect consumer acceptance of these products.
3. The article provides a comprehensive framework of the various factors that influence consumer responses towards products made from recycled materials as well as future directions on this research topic.
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Appears well balanced: The article presents the information in a reliable and balanced way, without biases and prejudices. The claims made in the article are well supported and, where applicable, all sides of the argument are given opportunity to present their point of view. The article appears trustworthy and reliable.
[bookmark: _Toc4]Article analysis:
The article is generally reliable and trustworthy in its reporting of the factors influencing consumer acceptance of products made from recycled materials. It is based on a thorough scoping review of 46 articles and provides a comprehensive overview of the various factors at play in this context. The authors also provide useful insights into consumers’ acceptance of these products for managers which can help them develop strategies to increase acceptance and alleviate consumers’ negative responses towards these products. 
The article does not appear to have any major biases or one-sided reporting, as it presents both sides equally and does not make any unsupported claims or missing points of consideration. Furthermore, it provides evidence for the claims made by citing relevant literature throughout the text and exploring counterarguments where appropriate. There is no promotional content present in the article either, nor does it appear to be partial in any way. Additionally, possible risks are noted where applicable and discussed in detail. 
In conclusion, this article is reliable and trustworthy in its reporting on consumer acceptance of products made from recycled materials and can be used as a valuable source for further research on this topic.
[bookmark: _Toc5]Topics for further research:
· Consumer attitudes towards recycled products 
· Impact of product packaging on consumer acceptance 
· Factors influencing consumer purchase decisions 
· Strategies to increase consumer acceptance of recycled products 
· Environmental benefits of using recycled materials 
· Consumer perceptions of recycled products
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