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[bookmark: _Toc2]Article summary:
1. Mars recently dropped its M&M spokescandies in a move to become more "woke" and inclusive, but the campaign was met with backlash from both conservatives and left-wingers.
2. The company partnered with Lil Nas X, who is known for his sexual videos and marketing of "Satan Shoes," made with a real drop of blood.
3. Mars has now replaced the M&M spokescandies with actress/comedian Maya Rudolph, who plays Vice President Kamala Harris on "Saturday Night Live."
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Appears strongly imbalanced: The article is written in a biased or one-sided way, and the information it provides is not trustworthy enough to be considered a reliable source. You should consult other sources to find reliable information on the presented issues.
[bookmark: _Toc4]Article analysis:
The article “Mars shelves M&M spokescandies in latest woke corporate fiasco | Fox News” is written by Dan Gainor and published by Fox News. The article discusses the recent decision by Mars to drop their iconic M&M spokescandies in favor of a more “woke” approach to marketing. The article paints this decision as a “fiasco” and implies that it was driven by left-wing politics rather than customer demand or business sense. 
The article is biased in its portrayal of the situation, painting it as an example of “corporate wokemanship” rather than an attempt to be more inclusive and representative of all customers. It also fails to mention any potential benefits that may have come from the decision, such as increased sales or customer loyalty. Additionally, the article does not explore any counterarguments or present both sides equally; instead, it focuses solely on criticizing the decision from a conservative perspective. 
Furthermore, the article relies heavily on opinion pieces from other sources such as Ad Week and The Washington Post without providing any evidence for its claims or exploring possible risks associated with the decision. Additionally, it includes promotional content for Lil Nas X without noting any potential risks associated with his music or marketing tactics. 
In conclusion, this article is biased in its portrayal of Mars' decision to drop their M&M spokescandies and fails to provide evidence for its claims or explore counterarguments or possible risks associated with the decision. As such, it should not be considered reliable or trustworthy source of information about this topic.
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· Mars M&M spokescandies decision benefits
· Mars M&M spokescandies decision risks
· Mars M&M spokescandies decision customer loyalty
· Mars M&M spokescandies decision counterarguments
· Mars M&M spokescandies decision marketing tactics
· Mars M&M spokescandies decision evidence
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