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1. This article examines the factors that influence customers' willingness to use self-pickup services for last mile delivery.
2. The study applies the Innovation Diffusion Theory and uses hierarchical regression analysis.
3. Results show that relative advantage, compatibility, and trialability have a positive effect on customers' intentions to use self-pickup services.
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Appears well balanced: The article presents the information in a reliable and balanced way, without biases and prejudices. The claims made in the article are well supported and, where applicable, all sides of the argument are given opportunity to present their point of view. The article appears trustworthy and reliable.
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This article is generally reliable and trustworthy as it provides a comprehensive overview of the factors influencing customer willingness to use self-pickup services for last mile delivery. The study is based on the Innovation Diffusion Theory (IDT) and uses hierarchical regression analysis to analyze survey data from 164 Singaporean consumers. The results are presented in an objective manner, with no evidence of bias or partiality towards any particular point of view. Furthermore, the article does not make any unsupported claims or omit any important points of consideration, nor does it present only one side of an argument without exploring counterarguments or missing evidence for its claims. Additionally, there is no promotional content in the article, and all potential risks associated with using self-pickup services are noted. Therefore, overall this article can be considered reliable and trustworthy.
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· Last mile delivery services
· Innovation Diffusion Theory
· Hierarchical regression analysis
· Consumer behavior in last mile delivery
· Advantages of self-pickup services
· Challenges of self-pickup services
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