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[bookmark: _Toc2]Article summary:
1. This article proposes virtual reality (VR) as an experimental approach to study sustainable behavior in business, taking advantage of its characteristics that provide objective assessment methods with high validity.
2. VR technology has evolved from low-immersive virtual environments (LIVE) to high-immersive virtual environments (HIVE), allowing for different degrees of ‘immersion’ and the ability to measure physiological real-time behavior of human activities in VR.
3. The article discusses how VR can be used to test theoretical propositions in management and business studies related to corporate responsiveness to green demand, offering a research agenda for the future and discussing some limitations of a VR experimental approach.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article is written by experts in the field and provides a comprehensive overview of the use of virtual reality (VR) technology in studying sustainable behavior in business. The authors provide an extensive background on the development of VR technology, its applications, and its potential uses for pro-environmental behavior. They also discuss how VR can be used to test theoretical propositions related to corporate responsiveness to green demand, offering a research agenda for the future and discussing some limitations of a VR experimental approach. 
The article is well researched and provides an unbiased view on the topic, presenting both sides equally without any promotional content or partiality. It is also clear that possible risks are noted throughout the text, such as the potential pitfalls associated with using VR technology for persuasive purposes or the difficulty in bridging the gap between visualization and actual behavioral change. 
The only potential issue with this article is that it does not explore counterarguments or present any evidence for its claims made about VR technology being able to measure actual behavior or offer new insights into corporate responsiveness to green demand. However, this could be due to space constraints as this is a short communication rather than a full paper.
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· Virtual reality persuasive applications 
· Corporate green demand research 
· Visualization and behavior change 
· Limitations of VR experiments 
· Pro-environmental behavior studies 
· VR technology development history
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