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[bookmark: _Toc2]Article summary:
1. The EU digital strategy comprises several acts that will become effective in Spring 2023, with the aim of creating a market for data and regulating activities around AI.
2. The new regulations offer organizations both challenges and opportunities, such as data sharing and portability, reducing the market power of gatekeeper platforms, and protecting end-user rights associated with AI.
3. Companies should assess the impact of the EU digital strategy on their business model, investigate the possibilities for the applicability of the acts within their organization, and collaborate with governing bodies to mitigate the impact of these regulations.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article “The EU Digital Strategy: The Impact of Data Privacy on Global Business” by McKinsey is an informative piece that provides an overview of the European Union’s digital strategy and its implications for businesses. It outlines five acts that are part of this strategy – Data Governance Act, Digital Markets Act, Digital Services Act, Data Act, and AI Act – as well as potential benefits from these regulations such as data sharing and portability, reduced market power of gatekeeper platforms, protection of end-user rights associated with AI, etc. 
The article is generally reliable in terms of providing accurate information about the EU digital strategy; however there are some areas where it could be improved upon. For example, while it does provide a brief overview of each act in the EU digital strategy (Data Governance Act, Digital Markets Act etc.), it does not go into detail about what each act entails or how they might affect businesses specifically. Additionally, while it does mention potential benefits from these regulations such as data sharing and portability or reduced market power of gatekeeper platforms etc., it does not discuss any potential risks or drawbacks associated with them which could be explored further. Furthermore, while it mentions that companies should assess the impact of this strategy on their business model and investigate its applicability within their organization etc., it does not provide any concrete advice or guidance on how to do so which could be beneficial to readers. 
In conclusion, while this article provides a good overview of the EU digital strategy and its implications for businesses in general terms, more detailed information about each act in this strategy as well as potential risks/drawbacks associated with them could have been included to make it more comprehensive. Additionally providing concrete advice or guidance on how companies can assess its impact on their business model would have been beneficial to readers.
[bookmark: _Toc5]Topics for further research:
· EU Digital Strategy implications for businesses
· Data Governance Act details
· Digital Markets Act implications
· Digital Services Act risks
· Data Act drawbacks
· AI Act risks and benefits
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