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TAM, SAM, SOM: Understanding the Size of your Markethttps://rockcontent.com/blog/what-is-tam-sam-som/
[bookmark: _Toc2]Article summary:
1. TAM, SAM, and SOM are important metrics to understand the size of your market.
2. TAM refers to the entirety of the market demand for a specific product, service, or commodity.
3. SAM takes into consideration operating location, economic status, market competition, and other factors that help reduce the total number of potential customers.
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Appears moderately imbalanced: The article provides some useful information, but is missing several important points or pieces of evidence that would be required to present the discussed topics in a balanced and reliable way. You are encouraged to seek a more balanced perspective on the presented issues by exploring the provided research topics and looking at different information sources.
[bookmark: _Toc4]Article analysis:
The article provides an overview of TAM (Total Addressable Market), SAM (Serviceable Addressable Market), and SOM (Serviceable Obtainable Market) as metrics to understand the size of a business’s target market. The article is written in an informative manner and provides examples for each metric to illustrate their purpose. The article does not appear to be biased or one-sided in its reporting; however, it does not provide any evidence for its claims or explore counterarguments. Additionally, there is no mention of possible risks associated with using these metrics or any discussion on how they may be misused or misinterpreted. Furthermore, while the article does provide some insight into how these metrics can be used to calculate market size, it does not go into detail about how this information can be used in practice by businesses. All in all, while the article provides a basic understanding of TAM, SAM and SOM as metrics for understanding market size, it lacks depth and fails to explore potential implications or applications of these metrics in greater detail.
[bookmark: _Toc5]Topics for further research:
· Misuse of TAM, SAM and SOM metrics
· Implications of TAM, SAM and SOM metrics
· Practical applications of TAM, SAM and SOM metrics
· Risks associated with TAM, SAM and SOM metrics
· Calculating market size using TAM, SAM and SOM metrics
· Interpretation of TAM, SAM and SOM metrics
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