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[bookmark: _Toc2]Article summary:
1. Google has stated that URL case matters and considers URLs with different cases to be different.
2. Canonicalization is the process of determining which URL to show in the SERP when there are multiple URLs for the same page with different cases.
3. To avoid problems with same URLs in different cases, webmasters can set up a redirect, highlight the priority URL, or use the canonical attribute.
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Appears moderately imbalanced: The article provides some useful information, but is missing several important points or pieces of evidence that would be required to present the discussed topics in a balanced and reliable way. You are encouraged to seek a more balanced perspective on the presented issues by exploring the provided research topics and looking at different information sources.
[bookmark: _Toc4]Article analysis:
The article discusses Google's indication that URL case matters and how it can affect search rankings. While the information provided is accurate, the article seems to be biased towards Google and does not explore other search engines' policies on URL case sensitivity.

The article mentions Yandex's policy on URL case sensitivity but only briefly and without providing any evidence or further explanation. This lack of detail makes it difficult for readers to fully understand the implications of URL case sensitivity on different search engines.

Additionally, the article suggests that there are three standard ways to fix the situation with same URLs in different cases, but it does not provide any evidence or examples to support this claim. It would have been helpful if the article had included some real-life examples of websites that have successfully implemented these solutions.

Furthermore, while the article acknowledges that URL case does not have a direct effect on rankings, it fails to mention any potential risks associated with changing URLs' cases. For example, changing a URL's case could result in broken links and negatively impact user experience.

Overall, while the article provides useful information about Google's policy on URL case sensitivity, it lacks depth and fails to explore other search engines' policies or potential risks associated with changing URLs' cases. Additionally, its bias towards Google may lead readers to believe that other search engines operate similarly when it comes to URL case sensitivity.
[bookmark: _Toc5]Topics for further research:
· Search engines' policies on URL case sensitivity

· URL case sensitivity and its impact on user experience

· Best practices for changing URLs' cases without affecting search rankings

· Examples of websites that have successfully implemented solutions for same URLs in different cases

· Risks associated with changing URLs' cases and how to mitigate them

· How to optimize URLs for search engines beyond URL case sensitivity
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