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1. This article reviews the platformization of China and its model of bio-traffic media, as well as the relative lack of research on independent content providers supplying large amounts of content to these platforms.
2. It discusses how algorithms are used to serve commercial interests, often at the expense of individual bloggers, and how interactions between participants help define their social reality.
3. It also examines how data manipulation is used to profile content providers, and how payment can influence traffic distribution.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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This article provides a comprehensive overview of the use of algorithms in Chinese media platforms, discussing both their potential benefits and drawbacks. The author draws on a variety of sources including interviews with content providers and platform managers to provide an in-depth analysis of the topic. 
The article is generally reliable and trustworthy; however, there are some potential biases that should be noted. For example, it does not explore counterarguments or present both sides equally; instead, it focuses mainly on the negative aspects of algorithm usage such as its potential for serving commercial interests over individual bloggers or data manipulation for profiling purposes. Additionally, some claims made by interviewees are not supported by evidence or further exploration; for instance, C5's assertion that low-quality content is promoted due to algorithms serving commercial interests is not explored in depth or backed up with evidence. 
In conclusion, this article provides an insightful overview into the use of algorithms in Chinese media platforms but could benefit from further exploration into counterarguments and evidence for certain claims made by interviewees.
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· Algorithms in Chinese media platforms: advantages
· Algorithms in Chinese media platforms: disadvantages
· Algorithms in Chinese media platforms: data manipulation
· Algorithms in Chinese media platforms: commercial interests
· Algorithms in Chinese media platforms: profiling
· Algorithms in Chinese media platforms: counterarguments
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