[bookmark: _Toc1]Article information:
Misleading Statistics Examples in Advertising and The News - Statistics How Tohttps://www.statisticshowto.com/misleading-statistics-examples/
[bookmark: _Toc2]Article summary:
1. Misleading statistics examples are abundant in advertising and the news.
2. Examples of misleading statistics include Colgate's claim that 80% of dentists recommended their brand, Reebok's false claims about their EasyTone and RunTone shoes, and Rep. Michelle Bachmann's false statement that 70 cents of every dollar spent on food stamps goes to bureaucrats.
3. Misleading statistics can have serious consequences, as seen in the case of Sally Clark who was wrongfully convicted of murdering her children due to incorrect statistics used in her trial.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article “Misleading Statistics Examples in Advertising and The News - Statistics How To” is a comprehensive overview of how misleading statistics can be used to manipulate public opinion or distort facts. The article provides several examples of how this has been done in the past, such as Colgate’s false claim that 80% of dentists recommend their brand, Reebok’s false claims about their EasyTone and RunTone shoes, and Rep. Michelle Bachmann’s false statement that 70 cents of every dollar spent on food stamps goes to bureaucrats. It also discusses the serious consequences that can result from using misleading statistics, such as the wrongful conviction of Sally Clark for murdering her children due to incorrect statistics used in her trial.
The article is generally reliable and trustworthy because it provides evidence for its claims by citing sources such as the Advertising Standards Authority, USDA.gov, The Guardian newspaper, and Chegg Study tutors. However, there are some potential biases present in the article which could lead readers to draw inaccurate conclusions from it. For example, while it does provide evidence for its claims about misleading statistics being used in advertising and news media outlets, it does not explore any counterarguments or present both sides equally; instead it focuses solely on providing examples of how this has been done in the past without considering any potential benefits or advantages that may come from using misleading statistics responsibly or ethically. Additionally, there is some promotional content present in the form of a link to Chegg Study tutors at the end of the article which could be perceived as an attempt to influence readers into using their services rather than providing unbiased information about them. 
In conclusion, while this article is generally reliable and trustworthy due to its use of evidence-based sources for its claims about misleading statistics being used in advertising and news media outlets, there are some potential biases present which could
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· Misleading Statistics in Advertising
· Misleading Statistics in News Media
· Responsible Use of Misleading Statistics
· Ethical Use of Misleading Statistics
· Consequences of Misleading Statistics
· Benefits of Misleading Statistics
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