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[bookmark: _Toc2]Article summary:
1. This article investigates the mechanism underlying the formation of civilized tourism behavior in Chinese tourists.
2. The study found that national image is a novel construct that drives tourists to adopt civilized behaviors, and proposed an integrated model to explain how national image influences civilized tourism behavioral intention.
3. The results revealed that national identity, patriotism, and psychological ownership played full mediating roles in the relationship between national image and civilized tourism behavioral intention.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article “How does national image affect tourists’ civilized tourism behavior? The mediating role of psychological ownership” is a quantitative research paper which attempts to identify an optimal solution for tourism management authorities by investigating the mechanism underlying the formation of civilized tourism behavioral intention. The article is based on data collected from 468 Chinese tourists who completed a survey questionnaire, and analyzed using structural equation modeling (SEM). 
The trustworthiness and reliability of this article can be assessed by looking at its potential biases and their sources, one-sided reporting, unsupported claims, missing points of consideration, missing evidence for the claims made, unexplored counterarguments, promotional content, partiality, whether possible risks are noted or not presenting both sides equally. 
The article does not appear to have any major biases or one-sided reporting as it presents both sides of the argument fairly and objectively. It also provides sufficient evidence for its claims with data collected from 468 Chinese tourists who completed a survey questionnaire. Furthermore, it does not contain any promotional content or partiality towards either side of the argument. However, there are some minor issues such as missing points of consideration and unexplored counterarguments which could have been addressed in more detail in order to make the article more comprehensive. Additionally, there is no mention of possible risks associated with this research which should have been noted in order to provide a balanced view on the topic. 
In conclusion, overall this article appears to be trustworthy and reliable as it provides sufficient evidence for its claims without any major biases or one-sided reporting. However, some minor issues such as missing points of consideration and unexplored counterarguments should have been addressed in order to make it more comprehensive. Additionally, possible risks associated with this research should have been noted in order to provide a balanced view on the topic.
[bookmark: _Toc5]Topics for further research:
· Tourism behavior intention formation
· Structural equation modeling
· Psychological ownership in tourism
· National image and tourism
· Risks associated with tourism research
· Counterarguments in tourism research
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