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[bookmark: _Toc2]Article summary:
1. A novel framework of evolutionary game is constructed to analyze the innovative business model of green building.
2. The government's policy cost, consumers' recognition of the ecological value and stakeholders' benefits dominate the market.
3. The evolutionary game model provides insights into the decision-making mechanism of stakeholders in the green building market.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article “Evolutionary Game Strategy of Stakeholders under the Sustainable and Innovative Business Model: A Case Study of Green Building” is a well-researched and comprehensive analysis on the strategies adopted by stakeholders in green building projects. The article presents a novel framework for research in related disciplines, which can provide valuable references for related researchers and practical operators.
The article is reliable and trustworthy as it provides an extensive review of existing literature on strategies adopted by stakeholders in green building projects, as well as a detailed analysis of the evolutionary game between government, developers and consumers to explore their interests boundaries and decision-making preferences in this market. Furthermore, the authors have used mathematical theory to develop their evolutionary game model strictly, which ensures its objectivity and reality in identifying decision-making mechanisms that affect participants.
However, there are some potential biases that should be noted when considering this article. Firstly, while the authors have provided an extensive review of existing literature on strategies adopted by stakeholders in green building projects, they have not explored any counterarguments or presented both sides equally when discussing these strategies. Secondly, while the authors have discussed various factors that influence consumers’ purchase intentions such as cost premiums and energy-saving features of green buildings, they have not discussed any possible risks associated with these factors or how they may impact consumer decisions. Finally, while the authors have discussed how government subsidies can encourage stakeholders to adopt green technologies, they have not discussed any potential drawbacks or limitations associated with this approach.
In conclusion, overall this article is reliable and trustworthy due to its comprehensive analysis on strategies adopted by stakeholders in green building projects; however there are some potential biases that should be noted when considering this article such as lack of exploration into counterarguments or presenting both sides equally when discussing these strategies; lack of discussion about possible risks associated with influencing factors; and lack of discussion about potential drawbacks or limitations associated with government subsidies encouraging stakeholders to adopt green technologies.
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· Counterarguments to green building strategies
· Risks associated with green building purchase intentions
· Limitations of government subsidies for green building
· Impact of energy-saving features on consumer decisions
· Advantages and disadvantages of green building technologies
· Social and environmental implications of green building projects
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