[bookmark: _Toc1]Article information:
Optimizing User Engagement Through Adaptive Ad Sequencing | Marketing Sciencehttps://pubsonline.informs.org/doi/full/10.1287/mksc.2022.1423
[bookmark: _Toc2]Article summary:
1. Mobile app usage has grown significantly in recent years, leading to an increase in mobile advertising.
2. Adaptive ad sequencing is a forward-looking approach to optimizing the sequence of ads based on real-time behavioral information.
3. Research and practice have yet to explore how dynamic ad sequencing can be used to optimize publisher outcomes.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article is generally reliable and trustworthy, as it provides evidence for its claims and presents both sides of the argument fairly. The article cites multiple sources from prior literature on advertising, which adds credibility to its claims about the potential value of adaptive ad sequencing. Furthermore, the article acknowledges that there are potential tradeoffs associated with this approach, such as sacrificing relevance for variety when increasing the number of ads in a session.
However, there are some points that could be further explored in order to make the article more comprehensive. For example, while the article mentions that personalization is possible through mobile app tracking, it does not discuss any potential ethical implications or risks associated with this practice. Additionally, while the article discusses how adaptive ad sequencing can lead to increased engagement with each exposure, it does not provide any evidence or data to support this claim. Finally, while the article mentions that most platforms do not use a forward-looking model for ad allocation due to complexity issues, it does not discuss any potential solutions or strategies for overcoming these challenges.
[bookmark: _Toc5]Topics for further research:
· Ethical implications of mobile app tracking
· Evidence for increased engagement with adaptive ad sequencing
· Strategies for overcoming complexity issues in forward-looking ad allocation
· Impact of personalization on advertising effectiveness
· Benefits of adaptive ad sequencing
· Tradeoffs associated with adaptive ad sequencing
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