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1. The article examines the influence of beliefs about privacy and trustworthiness on attitudes towards Internet purchases, which in turn affects intent to make Internet purchases and actual purchasing behavior.
2. The article discusses two concepts of privacy related to the Internet: a social relationships view and a property view.
3. The article uses the Theory of Planned Behavior (TPB) as its theoretical base, and takes into account Internet experience when examining attitudes and purchasing behavior.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article is well-written and provides an in-depth analysis of the influences on the intent to make internet purchases. It is based on reliable sources such as surveys, polls, laboratory experiments, and theories such as TPB. The author has provided evidence for their claims by citing relevant studies conducted by other researchers in the field. 
The article does not appear to be biased or one-sided; it presents both sides of the argument fairly and objectively. It also acknowledges potential risks associated with making internet purchases, such as data theft, service theft, data corruption, computer viruses, etc., which is important for readers to consider before engaging in online transactions. 
The only potential issue with this article is that it does not explore any counterarguments or alternative perspectives on the topic at hand. While this may not be necessary for an academic paper such as this one, it would have been beneficial for readers to gain a more comprehensive understanding of the subject matter if different points of view were presented.
[bookmark: _Toc5]Topics for further research:
· Online shopping security risks
· Online shopping consumer behavior
· Online shopping trust factors
· Online shopping consumer protection
· Online shopping consumer psychology
· Online shopping consumer preferences
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