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[bookmark: _Toc2]Article summary:
1. This paper investigates the impact of buyer-seller interpersonal interactions on purchase intention in live stream shopping, with swift guanxi as a mediator.
2. Survey data from 336 Taobao Live users was used to test hypotheses, and it was found that swift guanxi exists in buyer-seller interactions and matters, as it drives buyers' purchase intention.
3. Perceived expertise, perceived similarity and perceived likeability were found to be the three essential interpersonal interaction factors promoting the formation of swift guanxi, while perceived familiarity was also found to be significant but to a lesser extent.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
This article is generally reliable and trustworthy due to its use of survey data from 336 Taobao Live users and PLS techniques to test hypotheses. The authors have provided evidence for their claims and explored counterarguments where necessary. There is no promotional content or partiality present in the article, and possible risks are noted throughout. The article does not appear to be one-sided or missing points of consideration; both sides are presented equally and all relevant points are discussed thoroughly. However, there is some missing evidence for certain claims made in the article which could have strengthened its overall reliability.
[bookmark: _Toc5]Topics for further research:
· Taobao Live user survey
· PLS techniques in marketing research
· Impact of online influencers on consumer behavior
· Risks of online influencer marketing
· Advantages of online influencer marketing
· Ethical considerations in online influencer marketing
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