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1. Allowing sellers to connect in a large online social commerce marketplace creates considerable economic value.
2. The network's value lies primarily in making shops more accessible to customers browsing the marketplace.
3. Sellers who benefit the most from the network are those whose accessibility is most enhanced by the network, not necessarily those who are central to the network.
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Appears well balanced: The article presents the information in a reliable and balanced way, without biases and prejudices. The claims made in the article are well supported and, where applicable, all sides of the argument are given opportunity to present their point of view. The article appears trustworthy and reliable.
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The article “Deriving Value from Social Commerce Networks” by Andrew T. Stephen and Olivier Toubia is an informative and well-researched piece that provides valuable insights into how social networks can create economic value for sellers in online marketplaces. The authors provide a comprehensive overview of existing literature on the topic, as well as their own empirical research findings, which support their conclusions about the potential benefits of allowing sellers to connect in a large online social commerce marketplace.
The article does not appear to be biased or one-sided, as it presents both sides of the argument and provides evidence for its claims. Furthermore, it does not contain any promotional content or partiality towards any particular viewpoint or opinion. The authors also note possible risks associated with allowing sellers to connect in such networks, such as increased competition and decreased profits for some sellers due to increased visibility of other sellers’ shops.
In terms of trustworthiness and reliability, this article appears to be reliable and trustworthy due to its comprehensive coverage of existing literature on the topic and its use of empirical data from a large online social commerce marketplace to support its conclusions. Additionally, all sources used by the authors are properly cited throughout the text, providing further evidence for their claims and conclusions. 
In conclusion, this article is an informative and reliable source that provides valuable insights into how social networks can create economic value for sellers in online marketplaces.
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· Social commerce networks
· Online marketplaces
· Economic value of social networks
· Competition in online marketplaces
· Visibility of sellers in social networks
· Benefits of social commerce networks
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