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[bookmark: _Toc2]Article summary:
1. This paper examines the role of live-streaming e-commerce on consumers’ purchasing intention regarding green agricultural products.
2. An evaluation system for live-streaming e-commerce is established, which includes information quality, system quality, service quality, telepresence, and social presence.
3. Structural equation modeling (SEM) and stepwise regression were used to analyze data from 726 valid questionnaires, and the results demonstrate that the five dimensions of live-streaming e-commerce quality positively impact green trust.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article “The Role of Live-Streaming E-Commerce on Consumers’ Purchasing Intention regarding Green Agricultural Products” provides an in-depth analysis of how live streaming e-commerce can influence consumer purchase intentions for green agricultural products. The authors have conducted a literature review to establish an evaluation system for live streaming e-commerce which includes information quality, system quality, service quality, telepresence and social presence. They then collected data from 726 valid questionnaires and used structural equation modeling (SEM) and stepwise regression to analyze the data. The results demonstrate that these five dimensions of live streaming e-commerce positively impact green trust. 
The article is generally reliable as it provides a comprehensive overview of the research topic with sufficient evidence to support its claims. The authors have provided detailed descriptions of their methodology and results which are clearly presented in the article. Furthermore, they have also provided suggestions for green product companies on how to improve their live streaming quality to enhance consumer purchase intentions. 
However, there are some potential biases in the article that should be noted. Firstly, the authors do not provide any information about potential conflicts of interest or sources of funding for this research project which could lead to bias in their findings or conclusions. Secondly, while they have discussed how high quality live streaming can increase consumer trust in green products and strengthen purchase intentions, they do not discuss any potential risks associated with this marketing method such as privacy concerns or security issues which could potentially affect consumer trust in these products or services. Finally, while they have discussed how high quality live streaming can increase consumer trust in green products and strengthen purchase intentions, they do not explore any counterarguments or alternative perspectives on this issue which could provide a more balanced view on this topic.
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· “Conflicts of interest in live streaming e-commerce”
· “Privacy concerns in live streaming e-commerce”
· “Security issues in live streaming e-commerce”
· “Counterarguments to live streaming e-commerce”
· “Alternative perspectives on live streaming e-commerce”
· “Impact of live streaming e-commerce on consumer trust”
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