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[bookmark: _Toc2]Article summary:
1. E-commerce live streaming is an interactive, consumer-centered synchronous environment that has seen a huge increase in users.
2. Previous studies on e-commerce live streaming have mainly focused on consumers themselves, but not the background environment of live streaming.
3. This study explores the impact of background fitting of e-commerce live streaming on consumers’ purchase intention and deeply analyzes the cognitive and affective responses of consumers when participating in e-commerce live streaming.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article provides a comprehensive overview of the effects of background fitting of e-commerce live streaming on consumers’ purchase intentions. The authors provide evidence from previous studies to support their claims and use SOR theory to explain how background fitting can influence consumer behavior. The article also provides a detailed analysis of how product-background fit and anchor-background fit can affect consumer purchase intentions. 
The article is generally reliable and trustworthy, as it provides evidence from previous studies to support its claims and uses SOR theory to explain how background fitting can influence consumer behavior. However, there are some potential biases that should be noted. For example, the authors do not explore any counterarguments or present both sides equally when discussing the effects of background fitting on consumer purchase intentions. Additionally, there is no mention of possible risks associated with this type of marketing strategy or any potential ethical considerations that should be taken into account when using this type of marketing approach. 
In conclusion, while the article is generally reliable and trustworthy, there are some potential biases that should be noted when considering its content. It would be beneficial for future research to explore counterarguments and present both sides equally when discussing the effects of background fitting on consumer purchase intentions as well as consider any potential risks or ethical considerations associated with this type of marketing strategy.
[bookmark: _Toc5]Topics for further research:
· Counterarguments to background fitting in e-commerce live streaming
· Ethical considerations for background fitting in e-commerce live streaming
· Risks associated with background fitting in e-commerce live streaming
· Effects of product-background fit on consumer purchase intentions
· Effects of anchor-background fit on consumer purchase intentions
· SOR theory and consumer purchase intentions
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