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[bookmark: _Toc2]Article summary:
1. Perceived realism has been conceptualized in a variety of ways within the mass communication literature.
2. Common forms of perceived realism include factual realism, social realism, and narrative realism or narrative coherence.
3. Recent research has considered the antecedents and implications of perceptions of the realism of video games and how a communicator might convey that their self-presentation is real or authentic.
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Appears well balanced: The article presents the information in a reliable and balanced way, without biases and prejudices. The claims made in the article are well supported and, where applicable, all sides of the argument are given opportunity to present their point of view. The article appears trustworthy and reliable.
[bookmark: _Toc4]Article analysis:
The article “Perceived Realism - Communication - Oxford Bibliographies” provides an overview of research on perceived realism in mass communication literature. The article is well-structured and provides a comprehensive overview of the topic, including common forms of perceived realism, how media realism is perceived by different audiences, and recent research on the topic. The article also includes references to other relevant sources for further reading. 
In terms of trustworthiness and reliability, the article appears to be unbiased and presents both sides equally. It does not appear to contain any promotional content or partiality towards any particular point of view. Furthermore, it does not appear to contain any unsupported claims or missing points of consideration; all claims are supported by evidence from other sources referenced in the article. Additionally, possible risks associated with perceiving media as realistic are noted in the article. 
In conclusion, this article appears to be trustworthy and reliable; it provides an unbiased overview of research on perceived realism in mass communication literature with evidence from other sources referenced throughout the text.
[bookmark: _Toc5]Topics for further research:
· Media realism effects on audience
· Impact of perceived realism on media consumption
· Role of media realism in public opinion
· Relationship between media realism and media literacy
· Perceived realism in digital media
· Effects of perceived realism on media credibility
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