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1. The global pandemic has caused a shift to online retailing, with luxury online purchases increasing by 27% in 2021.
2. Novel technologies such as NFTs are being adopted by retailers to create new digital places, spaces, experiences and products for customers.
3. This article explores the potential of NFTs on value creation in luxury fashion from both an industry and consumer perspective.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article is generally well-written and provides a comprehensive overview of the current state of the luxury fashion market, particularly in terms of its shift to online retailing due to the pandemic. It also provides an interesting exploration into the potential of NFTs on value creation in luxury fashion from both an industry and consumer perspective. The article is based on reliable sources such as GlobalData, WGSN, Bain & Company, BoF and McKinsey, which adds credibility to its claims. Furthermore, it includes interviews with experts in the field which provide further insight into the topic at hand. 
However, there are some areas where the article could be improved upon. For example, it does not explore any counterarguments or risks associated with NFTs or their potential implications for luxury fashion retailers. Additionally, it does not provide any evidence for its claims regarding consumer perceptions and values towards NFTs or discuss any possible biases that may exist within this data. Finally, while it does mention some novel technologies such as social-commerce and AI voice assisted devices that are being adopted by retailers to create new digital experiences for customers, it does not provide any detail about how these technologies work or how they can be used effectively by luxury fashion retailers. 
In conclusion, while this article provides a good overview of the current state of luxury fashion retailing and its potential use of NFTs for value creation purposes from both an industry and consumer perspective, there are still some areas where more detail could be provided in order to make it more comprehensive and trustworthy.
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· Counterarguments to NFTs in luxury fashion
· Risks associated with NFTs in luxury fashion
· Consumer perceptions of NFTs in luxury fashion
· Social-commerce in luxury fashion
· AI voice assisted devices in luxury fashion
· Effective use of technology in luxury fashion
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