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[bookmark: _Toc2]Article summary:
1. Social media officers face ethical dilemmas due to the lack of an editor and rapid publication.
2. Øyvind Kvalnes has identified five categories of ethical dilemmas that can arise for practitioners responsible for social media accounts in organizations: Role Dilemmas, Tempo Dilemmas, Integrity Dilemmas, Speech Dilemmas, and Competence Dilemmas.
3. Kvalnes suggests using the Navigation Wheel when people face ethical dilemmas related to social media use to help them make informed decisions.
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Appears well balanced: The article presents the information in a reliable and balanced way, without biases and prejudices. The claims made in the article are well supported and, where applicable, all sides of the argument are given opportunity to present their point of view. The article appears trustworthy and reliable.
[bookmark: _Toc4]Article analysis:
The article is overall reliable and trustworthy as it provides a comprehensive overview of the ethical dilemmas faced by social media officers and offers practical advice on how to navigate them. The author cites Øyvind Kvalnes, a philosopher and associate professor at the Department of Leadership and Organizational Behaviour, as an expert source which adds credibility to the article. Furthermore, the article provides a link to Kvalnes’ book “Digital Dilemma: Exploring Social Media Ethics in Organizations” which further supports its claims with evidence-based research. 
The only potential bias in this article is that it does not explore any counterarguments or present both sides equally; however, this is understandable given that it is focused on providing advice on how to navigate ethical dilemmas rather than debating them. Additionally, there are no promotional content or partiality present in this article as it focuses solely on providing information about ethical dilemmas faced by social media officers and offering practical advice on how to navigate them. Finally, possible risks are noted throughout the article as it emphasizes the importance of taking time to reflect before making decisions in order to avoid mistakes due to tempo issues.
[bookmark: _Toc5]Topics for further research:
· Social media ethics
· Ethical decision-making in organizations
· Social media officer responsibilities
· Social media regulation
· Social media risk management
· Social media policy development
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