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1. SMM-копирайтинг is a special type of copywriting for social media, where the main goal is to capture the user's attention.
2. There are five different types of posts that can be used in SMM-копирайтинг: story, information-analytical article, emotional post, short explosive post and symbiosis of options.
3. It is important to understand the target audience when writing for social media and to use storytelling techniques such as false starts, starting in the middle and story comparisons.
[bookmark: _Toc3]Article rating:
Appears strongly imbalanced: The article is written in a biased or one-sided way, and the information it provides is not trustworthy enough to be considered a reliable source. You should consult other sources to find reliable information on the presented issues.
[bookmark: _Toc4]Article analysis:
The article provides an overview of SMM-копирайтинг and its various types of posts that can be used in this type of copywriting. The article does provide some useful information about how to write for social media, but it does not provide any evidence or sources to back up its claims. Additionally, there is no discussion of potential biases or one-sided reporting in the article, nor is there any mention of possible risks associated with using these types of posts on social media. Furthermore, the article does not explore counterarguments or present both sides equally when discussing different types of posts that can be used in SMM-копирайтинг. Finally, there appears to be some promotional content included in the article which could lead readers to believe that certain products or services are being endorsed by the author without providing any evidence or sources to back up these claims. In conclusion, while this article provides some useful information about SMM-копирайтинг and its various types of posts that can be used on social media, it lacks evidence and sources to back up its claims as well as fails to explore counterarguments or present both sides equally when discussing different types of posts that can be used in SMM-копирайтинг. Additionally, there appears to be some promotional content included which could lead readers to believe that certain products or services are being endorsed by the author without providing any evidence or sources to back up these claims.
[bookmark: _Toc5]Topics for further research:
· Social media copywriting risks
· Social media copywriting biases
· Counterarguments in SMM-копирайтинг
· Evidence-based SMM-копирайтинг
· Promotional content in SMM-копирайтинг
· Balanced reporting in SMM-копирайтинг
[bookmark: _Toc6]Report location:
https://www.fullpicture.app/item/d96cc7e6eac76e31937df20d327ff0b4
Report created by FullPicture.app
