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[bookmark: _Toc2]Article summary:
1. The Coca-Cola Company is the world’s largest beverage company with a market capitalization of $168.7 billion and 500 non-alcoholic beverage brands.
2. The demand for carbonated soft drinks has decreased in the past decade, leading to flat or negative growth in most regions for Coca-Cola in 2013 and 2014.
3. External opportunities and success factors include diversifying the business into more attractive segments, introducing healthier product formulas, and improving consumer perception.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article provides an overview of the strategic analysis of Coca-Cola, discussing its external environment (industry analysis), external opportunities and success factors, as well as external threats and risks. The article is generally reliable and trustworthy; however, there are some potential biases that should be noted. 
First, the article does not provide any evidence to support its claims about the decline in demand for carbonated soft drinks or the decrease in revenues for Coca-Cola in 2013 and 2014. Additionally, it does not explore any counterarguments to these claims or present both sides equally. Furthermore, while it mentions potential risks related to regulatory requirements and bad publicity, it does not provide any details on how these risks could affect Coca-Cola’s business strategy or performance. 
Finally, while the article does mention potential opportunities for Coca-Cola such as diversifying its business into more attractive segments and introducing healthier product formulas, it does not discuss any potential challenges that may arise from pursuing these strategies such as increased competition or higher costs associated with research and development of new products. 
In conclusion, while this article provides a general overview of strategic analysis of Coca-Cola’s external environment (industry analysis), there are some potential biases that should be noted when considering its trustworthiness and reliability.
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· Coca-Cola industry analysis
· Coca-Cola external opportunities
· Coca-Cola success factors
· Coca-Cola external threats
· Regulatory requirements and Coca-Cola
· Diversifying Coca-Cola business strategy
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