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[bookmark: _Toc2]Article summary:
1. This article provides an overview of the major issues related to the product life cycle concept, such as identification, forecasting, and strategy formulation.
2. It references a variety of sources to provide evidence for its claims, including research studies and other articles.
3. The article discusses the implications of product life cycles for pricing strategies and marketing management.
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Appears well balanced: The article presents the information in a reliable and balanced way, without biases and prejudices. The claims made in the article are well supported and, where applicable, all sides of the argument are given opportunity to present their point of view. The article appears trustworthy and reliable.
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The article by George S. Day is a comprehensive overview of the product life cycle concept and its applications in marketing management. The article is well-researched and provides a thorough analysis of the various issues related to the product life cycle concept, such as identification, forecasting, and strategy formulation. It references a variety of sources to provide evidence for its claims, including research studies and other articles from reputable journals such as Harvard Business Review, Journal of Marketing, Management Science, IEEE Spectrum, etc., which adds credibility to the article’s arguments. Furthermore, it also discusses the implications of product life cycles for pricing strategies and marketing management which makes it useful for practitioners in this field. 
In terms of trustworthiness and reliability, there are no apparent biases or one-sided reporting in this article as it presents both sides equally with supporting evidence from multiple sources. There are also no unsupported claims or missing points of consideration that could undermine its credibility. Additionally, all possible risks associated with using the product life cycle concept are noted in the article which further adds to its trustworthiness and reliability. Therefore overall this article can be considered reliable and trustworthy source on the topic of product life cycles.
[bookmark: _Toc5]Topics for further research:
· Product life cycle pricing strategies
· Product life cycle forecasting
· Product life cycle strategy formulation
· Product life cycle marketing management
· Product life cycle implications
· Product life cycle risk assessment
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