[bookmark: _Toc1]Article information:
“Silence” as a strategy during a corporate crisis – the case of Volkswagen’s “Dieselgate” | Emerald Insighthttps://www.emerald.com/insight/content/doi/10.1108/INTR-05-2018-0197/full/html?casa_token=m4DSJuXfCusAAAAA:bvy5WXvp9P-9HR0wNIx64W2hLLmA8bZrpesxknJkiE06YrHJkq73w6aIAQsKq6O31r9BXbjFpXyjvj5aB2z-GKJqm_gz7w4N5DSeccgPNkCUjFVi3Gc
[bookmark: _Toc2]Article summary:
1. This paper investigates the communication behaviour on Twitter during a corporate crisis, with Volkswagen's "Dieselgate" scandal as a case study.
2. The authors applied data analysis tools to the Twitter communication around the crisis and found that Volkswagen followed a strategy of keeping silent, which extended the Situational Crisis Communication Theory (SCCT).
3. The findings of this study can help decision makers to put social media response strategies into practice in order to swiftly recover from crises or avoid further reputational damage.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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The article “Silence” as a Strategy During a Corporate Crisis – The Case of Volkswagen’s “Dieselgate” is an informative and well-researched piece that provides valuable insights into how companies should respond to corporate crises on social media platforms such as Twitter. The authors have used data analysis tools to examine the communication behaviour on Twitter during the rise of Volkswagen’s “Dieselgate” scandal and have identified a strategy of keeping silent as an effective way for companies to manage their reputation in times of crisis. 
The article is reliable and trustworthy, as it is based on thorough research and analysis of relevant data. Furthermore, it is written in an objective manner, presenting both sides equally without any bias or partiality. It also acknowledges potential risks associated with this strategy and provides useful advice for decision makers on how to effectively manage their reputation in times of crisis. 
However, there are some points that could be improved upon in future versions of this article. For example, while the authors have provided evidence for their claims regarding VW’s strategy of keeping silent, they do not explore any counterarguments or alternative strategies that could be employed by companies facing similar crises. Additionally, while the authors acknowledge potential risks associated with this strategy, they do not provide any concrete examples or evidence for these risks. 
In conclusion, this article is reliable and trustworthy overall but could benefit from further exploration into alternative strategies and potential risks associated with silence during corporate crises.
[bookmark: _Toc5]Topics for further research:
· Alternative strategies for corporate crisis management
· Risks associated with silence during corporate crises
· Examples of corporate crisis management
· Social media communication during corporate crises
· Impact of corporate crisis on reputation
· Best practices for corporate crisis management
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