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[bookmark: _Toc2]Article summary:
1. This article provides an overview of the terminology used by copywriters, including B2B, B2C, B2G, C2C, CMS and CRM systems.
2. It also explains how to use Google Docs for copywriting tasks such as text dictation and transcription, adding comments and screenshots to documents.
3. Finally, it covers topics such as text nausea, checking the quality of the text and basic HTML tags that a copywriter should know.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
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This article provides an overview of the terminology used by copywriters and how to use Google Docs for copywriting tasks. The article is written in a clear and concise manner which makes it easy to understand for readers with different levels of knowledge on the subject matter. The article is well-structured and includes links to external sources which provide additional information on certain topics discussed in the article.
The article does not appear to be biased or one-sided in its reporting as it presents both sides of each argument fairly. However, there are some areas where more evidence could be provided to support certain claims made in the article. For example, when discussing text nausea there is no mention of any potential risks associated with this phenomenon or any counterarguments that could be made against it. Additionally, there is no discussion about possible alternatives to using Google Docs for copywriting tasks which could provide readers with a more comprehensive understanding of the topic at hand.
In conclusion, this article provides a good overview of key terms used by copywriters as well as how to use Google Docs for copywriting tasks but could benefit from providing more evidence to support certain claims made in the article as well as exploring alternative solutions or counterarguments related to certain topics discussed in the article.
[bookmark: _Toc5]Topics for further research:
· Alternatives to Google Docs for copywriting tasks
· Text nausea risks
· Copywriting terminology
· Benefits of using Google Docs for copywriting
· Counterarguments to text nausea
· Best practices for copywriting
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