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[bookmark: _Toc2]Article summary:
1. Recent studies have challenged the premise of the classic newsvendor model by examining whether human decision makers expect profit maximisation.
2. Different theories have been tested to explain the pull-to-centre (PTC) effect, such as overconfidence, anchoring, and ex-post inventory error.
3. This study intends to determine the extent to which culture changes human behaviour and how it could possibly influence them.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article is generally reliable and trustworthy in its presentation of evidence for the PTC effect and its potential explanations. The article provides a comprehensive overview of existing research on the topic, including studies that have examined the robustness of this effect and found that its power varies widely. It also presents several possible explanations for decision bias, such as overconfidence, anchoring, and ex-post inventory error, which are supported by evidence from previous studies. 
The article does not present any counterarguments or missing points of consideration that could weaken its claims or provide alternative perspectives on the issue. Additionally, there is no promotional content or partiality in the article; instead it provides an unbiased overview of existing research on the topic. Furthermore, possible risks associated with relying on these theories are noted throughout the article. 
The only potential issue with this article is that it does not present both sides equally; while it provides a thorough overview of existing research on PTC effects and their potential explanations, it does not explore any counterarguments or alternative perspectives that could weaken its claims or provide different insights into this phenomenon.
[bookmark: _Toc5]Topics for further research:
· Counterarguments to PTC effect
· Alternative explanations for decision bias
· Risks associated with relying on PTC theories
· Ex-ante inventory error
· Anchoring bias in decision making
· Overconfidence bias in decision making
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