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[bookmark: _Toc2]Article summary:
1. The purpose of the study was to explore Chinese fast-food diners’ expectations and perceptions of corporate social responsibility (CSR) strategies, and to investigate the relationships between CSR strategies, consumer satisfaction, and customer loyalty behaviors.
2. Results from the study showed that Chinese fast food diners expect restaurant companies to prioritize “product nutrition and well-being of customers” and “environment sustainability” when considering their CSR performance.
3. The study also found that many of McDonald’s CSR activities were unknown to the Chinese respondents.
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May be slightly imbalanced: The article presents the information in a generally reliable way, but there are minor points of consideration that could be explored further or claims that are not fully backed by appropriate evidence. Some perspectives may also be omitted, and you are encouraged to use the research topics section to explore the topic further.
[bookmark: _Toc4]Article analysis:
The article is generally reliable in terms of its research methodology, data analysis, and findings. The authors have provided a detailed description of their research design, including the context setting for the study (the fast food industry in China), selection of McDonald's as the subject brand, sample size (320), and data analysis software used (SPSS 18.0). Furthermore, they have presented clear results from their survey which show that Chinese fast food diners expect restaurant companies to prioritize “product nutrition and well-being of customers” and “environment sustainability” when considering their CSR performance. 
However, there are some potential biases in the article which should be noted. Firstly, it is possible that respondents may have been influenced by their own preconceived notions about McDonald's when answering questions about its CSR activities; this could lead to inaccurate or biased responses. Secondly, since only one city in Southern China was surveyed for this study, it is possible that results may not be representative of all Chinese fast food diners across the country. Finally, while the authors have discussed how understanding Chinese diners' expectations towards companies' CSR strategies can contribute to success rate in China, they do not provide any evidence or examples to support this claim.
[bookmark: _Toc5]Topics for further research:
· Impact of CSR on fast food industry in China
· Consumer expectations of CSR in China
· McDonald's CSR performance in China
· CSR strategies for success in China
· Biases in survey research on CSR
· CSR and customer well-being in China
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